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Who and What is FLAAR? 
 
FLAAR specializes in research, evaluation, and education relative to digital photography, 
scanning, and wide format inkjet printing and tabloid size laser printing. Within these 
fields, we cover primarily high-end professional digital imaging. 
 
How did FLAAR grow to become a leading source of factual information for consumers 
on wide format inkjet printers, RIPs, inks and media? 
 
The digital aspects of our program were initiated by Japan’s Ministry of Education during 
1996. They awarded the FLAAR director, Dr. Nicholas Hellmuth, a position as Visiting 
Professor in Japan during this time. This entailed a feasibility study of digital imaging 
hardware and software for the Latin American photography section of Japan’s National 
Museum of Ethnology, Osaka. FLAAR itself is fully American, although the primary 
research is located in Latin America. 
 
That same year, FLAAR received another grant of $100,000 from an American 
foundation to perform a feasibility study on digital imaging, mainly on scanning and 
digital printing. FLAAR established the Digital Imaging Technology Center with the aid of 
this Japanese and American funding.  
 
In 1999, our headquarters moved from Brevard Community College in Florida, where we 
were for several years, to Francisco Marroquin University in Latin America. Our office 
continues to expand at that university. When someone pointed out that FLAAR was a 
one-stop resource for consumers, we changed the name of the facility to the “Digital 
Imaging Resource Center.” 
 
Two years ago, FLAAR opened an additional, even larger evaluation center at the 
Center for Applied Technology in the college of technology at Bowling Green State 
University.  This center tests, evaluates, and publicizes large format cameras, lighting for 
digital photography studios, wide format printers, media, inks, RIP software, laser 
printers for graphics quality, and associated digital imaging hardware and software. 
Scanners, digital storage devices, dual-processor computer workstations, RIP servers, 
and dual monitor systems for digital imaging are also included in this evaluation 
program. 
 
The FLAAR information network has grown into a dozen web sites in three languages. 
This all began with the simple reports describing equipment that we found useful in our 
own research for the Japanese National Museum and for our own digital imaging needs 
at the archaeology museum at Francisco Marroquin University.  
 
We determined that as long as we had accomplished all of the background research in 
order to establish what equipment was optimal for two entire museums as well as our 
own in-house digital imaging needs, that we might as well share the results with others. 
After all, most universities, museums, and even companies do not have a quarter of a 
million dollars plus four years available to acquire such useful information on what 
equipment they should be buying. 
 
About 30 individuals received our reports in 1997, that number rose to about 3,000 in 
1999, and currently over one million people in calendar year 2003 receive our reports. 
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The popularity of the FLAAR evaluations is based on multiple factors:  
 

1. FLAAR began its rise to prominence by setting truth-in-advertising standards for 
evaluating wide format printers themselves. FLAAR is about the only evaluator of 
wide format inkjet printers, scanners, and digital cameras who compare 
advertising claims with the actual real-life output of the product itself. 

 
2. We have established truthful standards of excellence for testing inkjet media-ink-

color management solutions. 
 

3. We have recently established standards for evaluating RIP software. The results 
are accurate, reliable, trustworthy recommendations. 

 
4. Our staff undertakes our own evaluations in our own facilities, at two universities. 

 
5. We analyze inkjet hardware, software, inks, media, and color management 

solutions at leading trade shows in Germany, England, and the United States.  
These include DRUPA, CeBIT, Photokina, Comdex, PMA, PhotoPlus Expo, ISA, 
SGIA, Seybold San Francisco, and IPEX, among others. 

 
6. We have received over 16000 e-mails from end users who are photographers, as 

well as architectural firms, quick print shops, sign shops, pre-press, in-house 
corporate reprographic facilities, and fine art studios.  Their comments discuss in 
detail what their equipment does well, as well as what it does poorly.  

 
7. We carry out surveys of end-users in order to learn what features they like and 

dislike about specific items of consumables, hardware, software, cameras, etc. 
These are sometimes private surveys under NDA for a specific manufacturer. In 
these cases, we deliver the results completely to the client (minus the personal 
data of the respondents; that is shredded to comply with privacy regulations). 

 
8. We have correspondents in Europe and Asia in order to obtain information for us 

worldwide. We are present at leading industry conferences and interview all 
sides of the spectrum to learn about which printers actually perform the best. Our 
staff goes to painstaking lengths to learn about the insides of the print heads, 
inks, media, and RIP software. 

 
9. Dr. Nicholas Hellmuth is a beta tester for BetterLight tri-linear large format 

photography backs and also for Cruse digital photography systems, a $97,000 
reprographic scanner system produced in Germany. Thus, we have first-hand, 
practical experience in original photography that is used for subsequent inkjet 
printing. FLAAR is currently testing large format photography equipment in two 
museums on campus, and therefore understand what a professional 
photographer seeks when they look for digital equipment. Professor Hellmuth’s 
30-chapter textbook covers topics from creating input for large format printers 
through digital photography. 

 
10. FLAAR covers the entire spectrum, from computers to run RIP software, to 

monitors (LCD and CRT). We emphasize the need for dual monitors in many 
applications from CAD to graphics. We review add-on digital imaging software 
such as Nik or Pictographics as well as mainstream Adobe products. Therefore, 
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people who need to buy entire systems can come to FLAAR and obtain 
evaluations on everything they need.  FLAAR is balanced, honest, and realistic in 
its recommendations concerning what equipment buyers should purchase. 

 
No other university or web site and very few trade magazines have such a wealth of 
fresh, factual information pouring in on a daily basis. Both industry and end-users of 
wide format printers recognize the richness of our reviews and talk about the benefits of 
learning from the FLAAR reports (see reader comments at end of brochure).  As a result 
of the obvious care that FLAAR puts into researching its reports, our users are wildly 
enthusiastic about the FLAAR system of information and consulting. 
 
There is no single printer, ink, media, or RIP system that will satisfy the needs of every 
one of the thousands of monthly readers of our reports. We recognize that every 
product, even one that is not our favorite, has some redeeming quality that makes it 
appropriate for some uses. FLAAR is dedicated to assisting readers to select which item 
of equipment will best fit into their work flow and provide an optimal solution for their 
situation. 
 
The main value of a recommendation of a product through a FLAAR evaluation and 
commentary is that consumers recognize that we actually use these same products 
ourselves. End-users realize that FLAAR would never use any product that was not the 
best for the task at hand. This kind of independent reassurance is everyone’s best 
protection for the independence of our recommendations. Our inherent nature would not 
be served by a false recommendation of a project that was flawed. After all, why would 
we bother to use, and much less feature, a bad printer, media, RIP, ink, scanner, digital 
camera, computer, monitor, software, or accessory? 
 
As a result many readers tell us they buy whatever product they see that we actually use 
in own facilities. They see these featured products because we constantly photograph 
every product for our over 1000 pages on the Internet and more than 1200 pages of 
reports in PDF format. 
 
Statistics 
 
FLAAR’s penetration of key markets has reached roughly 250,000 readers a year. We 
estimate that at least 200,000 of these readers are owners of inkjet printers: this means 
they also buy inks, media, RIPs, computers, and software. 
 
If you wish to promote a particular product or training and need to get the message out 
to buyers, FLAAR is the best option because we reach more actual buyers than many 
trade magazines. In reality, a majority of the readers of trade magazines are other 
people in the industry. They don’t buy large format printers, inks or media; they 
manufacture or sell these products, just like you do. Trade magazines are also read by 
people who already own their first large format printer.  Most first-time buyers are not 
familiar with trade magazines, and consequently, do not see any of your costly ads in 
them. So if you wish to reach eager buyers, you now know where to find them. Of 
course, the buyers themselves already know this, because 24,000 of them a month visit 
FLAAR websites every month. 
 
Another key difference between our readers and those of trade magazines is that the 
entire readership is new each month. This means that every month there is a new batch 
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of fresh buyers who need to buy everything for their new or expanding digital imaging 
company. We bear a responsibility for assisting each consumer in understanding which 
range of products is best for his or her needs. 
 
Furthermore, FLAAR reaches more potential buyers than three of the regional graphics 
trade shows. Trade shows may cost a company anywhere from $8,000 to $12,000 (or 
more) to cover all of the costs of staff, lodging, transportation, and the booth. Yet you 
end up with only a few qualified leads. The rest of your visitors are others in the industry 
(who do not buy printers; they manufacture them). They are in your booth just to take 
notes on the competition. 
 
Compare that with the constant volume of people who could learn about the capabilities 
of products on a FLAAR website. Our readers are highly qualified, repeat buyers (of their 
second or third wide format printer), and first-time buyers of these and also of RIPs (and 
the dual-processor computers to run them), inks, media, printers, plus crucial 
accessories such as monitors. 
 
FLAAR-USA 
 
FLAAR is a United States corporation that has been registered with the IRS as a non-
profit research and educational institution dedicated to professional photography in art 
museums since the 1960’s. It was incorporated in the state of Rhode Island while 
Nicholas Hellmuth was at Brown University earning his M.A. degree. The business office 
is located in St. Louis (Dr. Hellmuth is still Research Associate at Washington University 
in St Louis). The principal operating office is on the campus of Bowling Green State 
University in Ohio (BGSU).  
 
FLAAR functions as the Large Format Digital Imaging Division with Dr. Hellmuth as its 
Director, under the Center for Applied Technology.  Professor Hellmuth is fluent in 
English, German, and Spanish, and has lectured in these languages in countries around 
the world. 
 
BGSU offers many advantages through the faculty of its College of Technology. 
Professor Charles Spontelli earned his M.S. degree at the Rochester Institute of 
Technology. His specialty is color management; this makes him an ideal partner for 
large format inkjet printing, particularly for RIP software and proofing.  
 
Milos Krsmanovic had professional printing experience before joining the staff at BGSU 
where he is an instructor as well as a Ph.D. candidate. He has worked on a 
FLAAR+BGSU project to evaluate RIP hardware and software. 
 
Joe Catalano is head of the Center for Applied Technology, College of Technology at 
BGSU.  His M.B.A. is from the University of Chicago with additional M.B.A. studies from 
Harvard’s prestigious Business School. 
 
Sheila Irving is in charge of the growing staff of people at FLAAR who handle surveys 
and market research.  She graduated from the BGSU undergraduate program in 
Business Administration. She had 17 years of experience in running a business before 
she got her degree.  Her team’s research allows us to encourage printer manufacturers 
to improve their wide format hardware and software by providing accurate lists of what 
features of current products still need improvement. In doing so, we also learn which 



Edited and Revised document by Kelly Anne Jan/03, printed 6/11/2011  

features of current models work well; this knowledge of the pros and cons of each model 
is the foundation of our now over 70 FLAAR Reports. 
 
FLAAR-Latin America 
 
FLAAR began several decades ago as a non-profit research institute dedicated to 
professional photography of art and architectural history. During the 1970’s, 1980’s, and 
1990’s, our art photography projects were carried out primarily in museums throughout 
Mexico, Belize, Honduras, El Salvador, and Guatemala.  
 
By 1998, the leading large format digital camera company, BetterLight, asked Dr. 
Hellmuth to be beta-tester for its innovative tri-linear scanning camera system for 
museum photography. As a result, the world’s first digital circumferential rollout 
photography of ancient Mayan funerary vases was initiated by FLAAR at the Popol Vuh 
Museum in Guatemala on the campus of Francisco Marroquin University. 
 
As the FLAAR program in digital imaging continued to grow, the Vice-President of the 
university asked FLAAR to set up a more formal program of advanced digital imaging on 
their campus. The university offered to provide professional staff as well as ample space 
in a brand new building. 
 
There are two museums on campus: a large museum of indigenous Mayan textiles 
(Ixchel Museum), and a museum of pre-Columbian Mayan antiquities (Popol Vuh 
Museum).  Both are pictured on www.maya-archaeology.org.  
 
So today, although FLAAR is headquartered at Bowling Green State University in Ohio, 
we have an office at the Francisco Marroquin University in Guatemala. The FLAAR 
offices and evaluation facility there fulfill multiple functions with a staff of 12.  
 
FLAAR-Europe 
 
Since the leading RIP software is developed in Germany, Belgium, France, and 
England; the leading trade shows such as Photokina, CeBIT, and DRUPA take place in 
Germany; and the FLAAR director, Dr. Hellmuth, is of German descent, it is logical that 
FLAAR has a presence in Germany.  
 
FLAAR does evaluations for Cruse GmbH (reprographic stand scanner), PosterJet and 
other European companies. We have also evaluated desktop flatbed scanners for 
Heidelberg. 
 
FLAAR owns the web domain names with dot.de (German) domains for large format 
inkjet printers, laser printers, and large format digital cameras. Thus, FLAAR reaches 
markets in Germany, Switzerland, and Austria. Currently, these German language 
websites are only placeholders; they will expand as soon as we receive adequate 
sponsorship. 
 
Andrea David represents FLAAR in Europe. Ms. David is an in-house corporate attorney 
for a Fortune 500 company headquartered between Bonn and Cologne. Ms. David has a 
law degree from a German university. She has negotiated contracts between FLAAR 
and multi-national digital imaging companies in Germany, Spain, India, and Japan. 
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Last year, FLAAR received an invitation from the conservation department of the 
University of Malta to develop training in digital photography and inkjet printing. In the 
spring of 2003, this program was broadcast by satellite video to several universities in 
countries around the Mediterranean Sea. Currently, that university, along with FLAAR is 
trading employees between offices so that joint projects can be more easily coordinated. 
 
Who Are We? 
 
Readers are understandably curious as to who we are, since our websites have shot up 
to #1 on the Internet in the field of high-end digital imaging and large format printing.  We 
are pictured in person on all the web sites in the index under FLAAR.  
 
Objective, Comprehensive, and Innovative  
 
Selected companies are sponsors as well as provide equipment, media, or inks. Since 
both piezo and thermal print head companies are sponsors, however, we have no need 
to play favorites. The same goes with all other products: we only recommend those that 
are appropriate for providing a solution. There are virtually no corporate PR photos in 
our reviews. It is rare that a FLAAR discussion of a product repeats or even utilizes 
company PR.  FLAAR’s strength is in the fact that we do not sell products ourselves. 
 
Our reviews are internationally recognized for their ability to cut through all the 
advertising hype. We recognize the fact that every printer or RIP has some beneficial 
aspect that might be useful to certain end users. It is a matter of finding the most useful 
features with the least disadvantages so that as many end users as possible are content 
with the products that they buy. 
 
Because we have nine printers in-house and have received e-mails from thousands of 
readers who report on the pros and cons of printers they already have, and based on our 
visits to check out wide format printers at work in sign shops, copy shops, and photo 
labs, we know these printers inside and out. 
 
If your product has capabilities, we will discover them in our tests and ensure that our 
substantial readership across the U.S.A. and throughout over 42 other countries 
worldwide know about your products, and specifically where they can purchase them. 
 
Digital Photography, Scanning . . . Far More Than Just Wide Format Printing 
 
FLAAR is the first entity to focus attention on the role of input via digital photography as 
a means for improving the quality of output for wide format printers. 
 
In addition to better inks, more appropriate media, superior drivers or RIP, better inkjet 
print head technology, and improved dithering pattern, it is essential to offer your printer 
a good image to start with.  Otherwise, ironically, the better the printer, the more 
carefully the output showcases the defects, imperfections, digital noise, grain, and other 
downsides of routine input we all feed our wide format printers. Consequently, a million -
dollar printer merely makes your bad input look all the worse. 
 
Several major photographic equipment manufacturers and distributors such as Bogen 
Photo and Calumet Photographic have joined the FLAAR program to improve input for 
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wide format output. These companies are now working with FLAAR to set up a demo 
photo studio dedicated to showcasing digital camera equipment and lighting. 
 
More than a quarter of a million photographers come to look at what equipment FLAAR 
recommends. Our first-hand experience is what distinguishes our reviews from what you 
read in a trade magazine or even a popular magazine.  
 
Summary 
 
FLAAR began over 30 years ago dedicated to public education on photography for 
museums and universities. As we entered the new millennium, it was natural that we 
take an interest in digital photography. In order to print photographs, it was necessary to 
know about large format inkjet printing. The purpose of both the Japanese grant and the 
American foundation grant that same pivotal year of 1996 was for FLAAR to provide 
information on how to make the transition from traditional to digital photography and from 
darkroom printing to inkjet printing. We felt it would be highly useful to publish the results 
of our research on the Internet so that other museums and photographers could learn 
from our trials and errors.   
 
The reason people come to www.wide-format-printers.org is to learn about which large 
format printer, media, or inks to purchase. This evaluation is made by Professor 
Hellmuth based on his use of large format printers; discussions with colleagues 
worldwide; visits to actual sign shops, repro shops, photo labs, and fine art giclée 
studios; and on inspections at trade shows throughout Germany and the U.S.A. The fact 
that FLAAR is a non-profit institute undertaking product evaluations at a university 
enhances the validity of Professor Hellmuth’s reports. 
 
Every month, graphic designers, photographers, artists, and university departments 
base their decisions on what brand to buy based on a factual evaluation and informative 
product comparison rather than traditional advertising in trade magazines. FLAAR can 
document this because we receive e-mails thanking www.large-format-printer.org for 
sending them to an appropriate brand of printer, RIP, or media that was often different 
from what they said they at first believed might be okay based on alluring 
advertisements. The popularity of the FLAAR Reports has made them the favored 
consumer reports on digital imaging hardware, software, and consumables. 
 
No matter how many ads, PR attempts, or manufacturer’s own programs are offered to 
the buying community, FLAAR Reports represent an increasingly strong deciding factor 
in the decision-making process of buyers. 
 
Our Goals for Years 2003-2004 in Digital Imaging Public Education 
 
This year we will continue to expand our coverage of the following: 
 

 Inks and wide format media, including comparative testing  

 Lamination: hot, cold, spray, and liquid 

 Solvent ink printers, especially in sizes smaller than grand format 

 Printing on thick, flat, and rigid material with UV curable flatbed printers 
 
In the area of consulting, our staff will continue to do the following: 

http://www.wide-format-printers.org/
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 Assist end users in learning new applications for their wide format printers 

 Address the in-house corporate need for wide format printers 

 Assist screen printers in learning about options in inkjet printing  

 Initiate vinyl cutting and other non-digital sign shops into inkjet printing 
 
Between 1996 and 2002, our main focus was on preparing evaluations on equipment 
and software, especially scanners, digital cameras, wide format inkjet printers, and 
associated accessories. With 70 reports on inkjet printers and over 30 reports on digital 
photography, we now have all the name brands covered thoroughly. From 2003 onward, 
we will continue our core competency in tests, evaluations, and opinion polls on 
equipment, but we will expand into applications and markets. For example, applications 
are often neutral: many different printers can perform a specified job printing signs, 
posters, or banners. But which inks, which media, and what kind of lamination? This is 
where discussions of applications can help end users.  The decision to educate users 
about how to use applications came naturally for us because it involves teaching, which 
is an appropriate task for a university.  
 
Some of Nicholas’s targets for the years 2003-2004 are the Décor market (wall 
coverings and reproductions of paintings and photos for walls); photographers, both 
amateur and professional; and the innumerable in-house corporate workgroups whose 
needs could be served by using wide format inkjet printers. The day will come when 
wide format printers are as common in offices as the microwave, fax, and the laser 
printer is today, and that they will also be present in many homes across the world.    
 
Since Dr Hellmuth’s background is in art and photography, the major goals of FLAAR’s 
programs in digital imaging are directed towards fine art giclée and wide format printing 
of photographic images. 
 
Nicholas Hellmuth serves as the “Ask Ann Landers” or “Dear Abby” for providing advice 
to over: 

 130,000 artists on www.FineArtGicleePrinters.org  

 150,000 readers on www.large-format-printers.org  

 250,000 readers on www.wide-format-printers.org 

 250,000 photographers on www.digital-photography.org  

 280,000 people interested in photography and scanning on www.cameras-
scanners-flaar.org  

 
We also offer additional educational sites, www.flatbed-scanner-review.org, www.laser-
printer-reviews.org, etc.  
 
Dr. Hellmuth’s personal goal is to assist another million individuals and corporations, 
during the year 2003, in deciding which hardware, software, and accessories will provide 
the best digital solution for their needs. His objective is to help the market grow so that 
more people acquire wide format printers and move into digital photography.  
 
His special interests are to raise awareness about new applications and to teach end 
users all the scores of uses to which they can apply their wide format printers, whether 
it’s printing on magnets, foil, other specialty media, or backlit-frontlit media, perhaps a 

http://www.fineartgicleeprinters.org/
http://www.large-format-printers.org/
http://www.wide-format-printers.org/
http://www.digital-photography.org/
http://www.cameras-scanners-flaar.org/
http://www.cameras-scanners-flaar.org/
http://www.flatbed-scanner-review.org/
http://www.laser-printer-reviews.org/
http://www.laser-printer-reviews.org/
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new banner material, fabrics, nano-porous media, or better media for the newer 
pigmented inks. 
 

Documentation of the Success of the FLAAR Programs: 
Comments from people who have just received and read one of the FLAAR reports by 

Nicholas Hellmuth. 
 
I’m finding all the information you have sent to be extremely helpful.  You don’t know 
how rare it is to get unbiased information about industrial equipment. 
 

K.H.; Jan. 16, 2002; #9060; Fine Artist; Fine Art 
 
 
Thank you. … I want to say that your help through your reports have been of extremely 
high value to me and to my company.  You're doing a great job educating people in this 
complex field of high end wide format printing.  Thank you. 
 

D.J.; Feb. 19, 2002; #8984; Fine Artist; Fine Art 
 
 
Thanks for the help.  Actually, I've already forwarded information about your site and 
services to my boss at Headquarters.   He, in turn, passed the same information to the 
field (about 22 Air Force bases) and to our Air Force-level functional manager at the 
Pentagon. 
 

E.L.; Feb 21, 2002; #10233; Government; Cad  
 
 
Thank you for responding so quickly. Your FLAAR reports have been very, very helpful 
in leading me in the right direction. I will pass you on to other interested buyers. 
 

M.M.; Feb. 21, 2002; #10036; Graphic Designer; Lamination 
 
 
The reports were excellent and very much appreciated!  You are the perfect source of 
information on a very tricky subject.  … Well, thank you very much for your reply and 
your help.  I am definitely going to send anyone I talk to FLAAR for any large format 
printing issues...you've been a big help. 
 

J.G.; Mar. 5, 2002; #10486; Fine Artist; Fine Art 
 
Thank you so much:  these reports are such a valuable service to the photo and 
graphics industry! 
 

M.H.; Apr. 4, 2002; #11950; Sign Shop; Signs 
 
Thank you for the forwarded reports - they are full of very useful information for me. We 
are heading in the direction of pre-press scanning.  Your FLAAR sites are invaluable and 
I have already recommended them to several people - thanks again. 
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K.B.; May 22, 2002; #12950a; Prepress; Proofers 
 
Thanks for sending the other reports. I have found some more that I think would be 
useful. I will certainly recommend your services to others. 
 

M.Y.; Jun. 20, 2002; #11368; Screen printer; Signs 
 
 
Your site has incredible bits of stuff we need to read about because we want to buy a 
major printer for reproducing fine art. 
 

B.E.; June 26, 2002; #13879; Fine Artist; Fine Art 
 
I have shared your website information with others in our company and it appears that 
your work is very interesting and topical for us.  Thank you for your assistance. 
 

D.M.; Aug. 17, 2002; #14960; Publisher; Proofers 
 
I appreciate very much the two excellent reports, which on a quick scan seem to be just 
what I need. I know that I will visit your site often from now on, and I will of course tell 
many how excellent it is. 
 

C.W.; Oct. 10, 2002; #16102; Photographer; Photo 
 
Thank you very much for the report on the HP 5000 printer. It was most useful in 
narrowing my choice for a large format printer. Till now in India the advice was to buy an 
EPSON for all fine art printing. I am keen to start in the business of printing paintings on 
canvas for sale. From the material on your website and all the reports that I have 
downloaded and read you have made life very easy and simple. 
 

K.S.; Dec. 3, 2002, #16788.5; Fine Artist; Fine Art 
 
Thank you for your reports; after reading them, we will be purchasing the Colorspan 
Esprit with the upgrade to 12 colors. 

  S.P.; Aug. 18, 2002; #14645; Art Dealer; Fine Art 
 

 
I actually found what I was looking for on your site! …I am looking at getting a large 
plotter and hopefully large lower mid-range gicleé printer soon.  
 

G.H.; Aug. 12, 2002; # 14698; Graphic Arts Supplier; CAD 
 
I have received reports before and have found them useful in getting close to a 
purchasing decision. I would just like these few reports to present to my boss. 
  

D.K.; Aug. 21, 2002; # 15039; Architecture Office; CAD 
 

Thank you for your prompt and extremely informative response to my questions 
regarding printers and rips. Because of your apparent enthusiasm, when the time is 
right, even though I haven't seen any work done by the HP 5000, I will probably buy one. 
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J.T.; July 31, 2002; # 14607; Artist; Fine art 
 

THANK YOU FOR THE INFORMATION YOU HAVE SENT ME, I FOUND THE 
INFORMATION VERY HELPFUL, I AM SURE I WILL BE IN CONTACT WHITH YOU, 
BECAUSE I AM PLANNING TO BUY A LARGE INKJET PRINTER. 
 

C.G.; Sept. 16, 2002; #15510; Photo Lab; Photography 
 

I received your information. Thank you. At this moment, I am going to consider investing 
in a large format ink jet machine. 
 

D.S.; Aug. 29, 2002; #15187; Print Shop; Photography 
 
 
Thank you very much for the info on the laminators. We will study and contact the 
people you have recommended. 
 

M.C.; Sept. 11, 2002; # 15430; Lithographic; Lamination 
 
I think the HP5000 will meet our needs.  I have read many of your reports and they have 
been very helpful in sifting through all the info and hype. 
 

P.H.; Sept. 18, 2002; # 15580; Graphic Design Studio; CAD 
 
Thanks in advance. You provide an incredible repository of knowledge on this subject 
that will save me untold amounts of time, heartache and money. 
  

D.W.; Sept. 4, 2002; # 15247; Graphic Designer; Signs  
 

Thank you for these reports.  … your information should be helpful in making a decision. 
 

S.D., Sept. 10, 2002; #15390; Advertising Agency; Signs 
 
 

Your reviews and reports already helped me decide on the HP Designjet 5500ps. 
 

J.C.; Sept. 26, 2002; # 15760; Art Gallery; Fine art 
 

Thank you so much for the PDFs. Especially the one on Inkjet Printers as Proofers.  It 
will be very useful for us as we make our purchase decision. 
 

B.T; Oct. 4, 2002; # 15862; Sports Center; Proofers 
 
 
 
 
 
 
 
 
 


